Vision and mission statement.

“We want to change the way people understand life.”

Bios Urn’s goal is to enhance a different experience to approach what’s probably, one of the most important moments in human life. We believe death is nothing but a word used to describe something unknown. An unknown, unknown. Bios Urn changes the way people see death, converting the “end of life” into a transformation and a return to life through nature, reintroducing man into the natural cycle of life. 

That’s why we say; there’s life, after life. 

Our mission is to become a reference company in the field of new and alternative solutions by offering excellent, high value-added products that challenge people to re-define the true meaning of life and to lead a new movement, strong and powerful enough to change the status quo.

Our team believes design and nature can change the world, and in fact it does. We collaborate using our energy, creativity, and experience to build an inspiring project that helps all of us to grow personally and professionally. We do this through networking, learning from each other, making a meaningful contribution in the community, and having fun.

We are constantly focusing on innovative, useful and simple solutions that replace predefined human-behavior patterns for other preferred patterns, and that’s not changing.




About the company

Bios Urn is a product-based startup that launched the market in April 2013. In the back end, the company handles production, assembly and logistics to export the product to any potential customer in the world. On the front end, the company actively promotes the Bios Urn’s rising interest and spreading the idea to a wider audience.
During the first months of life, from April to December 2013, Bios Urn launched the first website with an invitation only system and a strong focus on customer assistance. During that period, Bios Urn optimized its channels of distribution and improved the product and the consumer experience thanks to an intensive collaboration with their customers. 
In January 2014, the company launched a new website under www.urnabios.com with a complete set of information and assessments collected by the same customers of Bios Urn. Many improvements were made, such as a variety of seeds and a blog where Bios Urn shares useful information about the product.
In 2014, Bios Urn sold more than 17,000 urns around the world reaching a distribution network with a presence in more than 15 countries. Nowadays, Bios Urn has distributors in the Euro zone and North America. 
The company employs a distribution policy that allows a direct contact with customers via the web store, a fact that also empowers the wholesale distribution arising new leads on a daily basis. E-commerce represents up to 30% of the company revenue while wholesale relations becomes the perfect complement to have enough market presence.
During the 2015 season, the main goals of the company are; to introduce the product into South African and Australian markets, increase the exposure in the US and the improvement of the logistic processes in the country, as well as developing a new and complementary solution for Bios Urn.
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